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A Managerial Approach of Creative Management













(Japanese Way of Management)企業価値創造(Value Creation
of the firm)社会的責任(social responsibility)
Abstract
This paper is to clarify the framework and content of Creative Management.
Creative Management has the integrating functions of organization functions, finance
functions, marketing functions and technology functions in business organizations.
Firstly I pointed out Creative Management has been developed the abilities and
possibilities of professional manager. Secondly I clarify on the thought and idea of
management practitioner.　Thirdly Ｉargued with  social responsibilities.
Professional manager has the task of social responsibility. Five responsibilities are
the establishment of management idea, the development of management leadership
abilities, the consideration to many stakeholders and the creativeness of corporate
culture.
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